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Session Description

Small nonprofits need marketing too! But they don’t always 
have the budget for it. This session will cover ways to use free 
or inexpensive attention-grabbing visuals, targeted messaging, 
and content marketing to make your case. Learn how to make 
the most of what you have!
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You can access and download a PDF of 
these slides through July 2018 here:

www.phil-com.com/pp2018



• Over 20 years experience in fundraising, nonprofit leadership, 
business development, and sales

• Certified Fund Raising Executive (CFRE)

• Master of Science in Management (MSM) with a concentration in  
Non Profit Leadership

• Graduate certificate in Teaching & Learning (CTL)

• Association of Fundraising Professionals (AFP) Master Trainer

• Personal Fundraising Coach for Network for Good

• CharityHowTo Webinar Trainer

• Writer for NonProfit PRO Magazine

• Florida Nonprofit Alliance Member Consultant

• Nonprofits First Affiliate Consultant

• President of Phil-Com, a training and consulting company that 
works with  nonprofits on fundraising and governance

• Phil-Com produces the NPInfusion conference in Florida

Tracy Vanderneck, MSM, CFRE
President

Phil-Com, LLC

www.phil-com.com www.npinfusion.com
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Directing the Message

For any given message, 
who is your target 

audience?

How do they like 
to consume 

information?



Do The Right Thing

• Use the RIGHT platform for 
your audience.

• Use the RIGHT type of 
messaging for the platform.

• Use a MIX of different media 
platforms and types of 
messaging. 



Photos

• Pexels.com  - free photos

• Pixabay.com  - free photos

• Burst – “free stock photos for websites and commercial use” 
https://burst.shopify.com/

• DepositPhotos.com is a pay site but offers a number of free 
downloads in an email each week. 

• If you do a Google image search, make sure you look for “royalty 
free” images.



Samples from Pixabay

Don’t forget to include a photo source if the site you use requires it. 



https://burst.shopify.com/



Taking Your Own Photos

www.nonprofittoolkit.net





Ads/Social Media/Infographics

• Animoto.com (samples on next slide)

• Canva.com: infographics, annual reports, 
flyers, ad templates

• QuotesCover.com 

• Storyblocks.com: “Be Brilliant on a 
Budget” Images/video/audio

QuotesCover.com sample



Animoto

Templates for quotes, marketing 
pieces, social media posts.

Free trial, then approximately $264 
per year according to website.



Canva



Simple photo. Simple 
quote added.

Within four hours

It had 99 likes or loves, 11 
shares, and seven comments

www.thetwigcares.com

The Twig has one part time staff person for fundraising, marketing, and community relations. 
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Canva Sample

Turning Points has one 
full-time staff for 
fundraising, community 
relations, and events.



Okay to be goofy. Usually.



Match Your Org’s Style
You can download free fonts, just be careful that you have Windows Defender or another 
virus protection, because some font sites can be less secure. 

Match your organization’s 
style. Be prepared to try 
different things.

This is an example from my 
company. 

Image was free and graffiti 
font was downloaded for 
free.





Video

• VideoMakerFX – Promos/whiteboard/drawing/include 
photos

• Powtoon – animated video

• Microsoft MovieMaker – editing 
Free version – enhanced features $4.95

No longer the expectation of production-quality video.
There are free or inexpensive software and apps to create 
and edit videos and animations.  



VideoMakerFX Sample



http://nonprofithub.org/video/greatest-online-video-ever-made-nonprofit/

Capitalize on the right moment if you happen to catch it!

From 2014 but makes the point well. 



From

http://nonprofithub.org/video/greatest-online-video-ever-made-nonprofit/

1. Look for simple, serendipitous moments

2. Put your mission, not your organization, 
on display

3. Don’t forget the call to action



Nonpermanent Examples

Facebook Live

Snapchat

“Stories”

These tend to work well if you have a large, active social media following.

Though they are generally for the short term, they can still be recorded and shared long term. 



More Nonpermanent Examples- Facebook Frames

Many causes use Facebook Profile frames as a way to garner attention around a certain 
day/week/topic/event.

Before and during 
event.

After event photos. What did this one 
represent?

To promote a 
cause.



What if you aren’t comfortable 
with social media? 



Free Learning



Article is a good 
resource.

Describes incorporating video 
creation into corporate 

partnership agreements. 

Also mentions grants 
for professional videos.



Pulling It All Together

Have some type of communications plan/calendar to organize 
what you are going to communicate, about what, and when

And how you will send the message:
• Press releases
• Email blasts
• Direct mail
• Social media posts

Make sure your communications plan and your fundraising plan 
are in sync.



Many Donor 
Relationship 
Management 
System (DMS) 
vendors offer 

free templates 
on their 

websites or via 
email offers.

Source: Classy.org



Content Marketing

Source: Content Marketing Institute

In other words, tell a story 
or show expertise instead of 
talking specifically about 
your organization.



Content Marketing Sample

NextGen Magazine, the 
bi-monthly magazine of 
Early Learning Coalition 
of Manatee County, is an 
example of content 
marketing for them- and 
the foster care agency 
was able to use it to 
share a story that 
“shows” its mission.



Storytelling

• Know your audience

• Change “tone” depending on medium

• Try not to depress people



Story Arc

It is okay to go sad. Just don’t stay there.



The following video was filmed on an iPhone X held by an image stabilizer and edited using the Adobe Spark app.

There is a free version, a $9.99/mo for 
individuals, and a $19/mo for teams.

“Wherever your subject moves, it follows.”



Eckerd Connects – New York

Thank you to Sebrena Pawley, Area Manager for Youth Services



Contact: 

Tracy Vanderneck, MSM, CFRE
President
Phil-Com

tvanderneck@phil-com.com
www.phil-com.com

Visit website to sign up for the 
“Nonprofits in the Know” e-newsletter

Download slides at:
www.phil-com.com/pp2018
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